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INSIDE: The Liberals’ painful self-examination 
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A fLill carat or more. Halfway isn't your style. 





























































































The Nutcracker 
The National Ballet 
of Canada 
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CANADIAN LEGEND 

A 6 year-old whisky with all the smooth, mellow 
taste that earned the name, CANADIAN LEGEND. 






















EACH FALL A BEST SELLER. EVERY WEEK THE FINANCIAL POST 

The Financial Post 








in 1 ■ 1 -1 ■ 1-B 

— 


plpi — - 

!7|T|T |T| 

~ 


NSpa dos 


























Why you should fly 
CPAir to Amsterdam, 
when you’re not 
going to Amsterdam. 


[oumev far. And wider. 
In ourbusiness class. 


CPAir 4 


Call us 1st. 


No surcharge 
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When Y>u Knowlhe Man 
You Knowlhe Beer. 

















































-COVER- 

JOHN KENNEDY 
THEN AND NOW 
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Moveont of the ordinal 





































IF YOU GO 
10 TOUR PRO 

FOR GOLF ADVICE, YOUR INVESTORS 

WHO DO YOU GO TO PERSONAL 

FOR FINANCIAL ADVICE? FI NANCIA L PLANNER 


Jl Personal Rnandal Pic_ 

you how to improve the quality of your 

retirement income, you < 

^effects 1 oftaxesJinflation! 

Together with your Investors Personal 

financial position, set income targets and 
prepare strategy. Then you're ready to 
choose the products you need to hit your 




In addition, Investors offers you a 
competitive edge: ex perience . After all, 
we’ve been playing this course for over 
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Arafat struggles 
to defer the end 
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Piano styles of the 1980s 



There’s 
no place 
quite like 
College 
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FUJI TAKES THE GOLD 
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Quality 


BELLS 

Scotch Whisky 


A return to secularism 
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ADIFFERENT 
SCHOOL OF THOUGHT 




Its surprising, but there are still some 
J|Students who aren’t using Smith- Corona por- 
Hktable electronic typewriters. 

Students who are using valuable 
time developing typing skills, when they 
should be developing their minds. 
And thatls why Smith-Corona 
developed the leading line of 
personal electronic typewriters. 
From a school of thought that 
. puts efficiency, accuracy and 
speed ahead of all else. 
Smith-Corona 
st, snap-in print 
ite carriage movement. And to allow 
n a change of typesfyles 
J inamatter of seconds. 

I One-touehmem- 
I ory correction for 
I error-free papers. 
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society woes 
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COROLLA# 












"Gulf Canada purchases 
contribute to economic growth 
and job creation across Canada!' 



i work started with Gulf Canada Resources, ( 



GULF CANADA LIMITED 
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Importi I 
Imported I 


BEEFEATER! 


























If you’re humourless, colourless, boring and a 
stick'in-the mud,you’ll probably never own a Suzuki* 



However, 


if you like to go pla( 
with a smile on your face, / 1 ' "mTC 


chuckle when you pass 
gas stations, 


hoot and holler when you 
climb mountains, 


and go dashing through 

the snow with a quick shift from 2 to 4 wheel drive , 


then a Suzuki SJ410 is right up 
your alley. 

The Suzuki SJ410 combines all 
the canny ability of an off-road 
mountain goat with an uncanny ability 
to handle city and highway traffic. 

And it does it all at a price that’s 
unexpected these days. Unless you 
expect a boring car. 

But the Suzuki SJ410 is far from 
boring. Inexpensive to buy and maintain, 
yes. But boring, no. 

The new Suzuki SJ410X 
models bring an even newer dimension 



to un-boring. They bring style and 
luxury. With a deluxe interior package 
that includes full carpeting, AM/FM 
radio, and new bucket seats that 
are designed for lateral support and 
extra comfort. 

The Suzuki SJ410. If you’re going 
to go places, you may as well have a 
hoot and a holler doing it. It doesn’t cost 
any more. And maybe even less. 


dSUZUKI "v 6 


Suzuki’s going places. 












